
MASTER IN CONSUMER SCIENCE
*APPLICABLE FOR STUDENTS WHO STARTED IN WINTER SEMESTER 2022/23

BASICS SEMESTER 1

Electives or Specialization 
in Management

12 Credits

Elective in Consumer 
Science & Technology 12 

Credits

SEMESTER 2 SEMESTER 3

Project Study in Consumer Science and Technology 
12 Credits

SEMESTER 4

Compulsory modules 
18 Credits

Electives or Specialization 
in Management  

6 Credits

Elective in Consumer 
Science & Technology 6 

Credits

Compulsory modules 
6 Credits

Electives or Specialization 
in Management

12 Credits

Elective in Consumer 
Science & Technology 6 

Credits

Compulsory 
modules

Management

Elective area with 
mobility option

Project Study

Thesis

Credits 30 30 30

= 120

30

Master’s Thesis
30 Credits




