Master in Consumer Science
2nd Semester
Summer Term 2022

Monday Tuesday Wednesday Thursday Friday
8 8
30 30
9 9
30 30
9:45 - 11:15
10 Consumer Analytics & Big Data (WI001178) 10
Lecture
80 Prof. Ungemach 80
Room: 0602 from 27.04.2022
11 Further details in TUMonline 11
30 30
12 12
30 30
13 13
13:15 - 14:45
% Consumer Analytics & Big Data (WI001178) 30
Exercise Group 1 *
14 Prof. Ungemach 14
Room: 2510 from 28.04.2022
30 Further details in TUMonline 30
15 15:00 - 16:30 15
Consumer Analytics & Big Data (WI001178)
30 Exercise Group 2 * 30
Prof. Ungemach
16 Room: 2510 from 28.04.2022 16
Further details in TUMonline
30 30
17 17
30 30
18 18
30 30
19 19
30 30
* Participation in either Group 1 or Group 2

preliminary schedule

as of: 09.03.2022


https://campus.tum.de/tumonline/pl/ui/$ctx/wbLv.wbShowLVDetail?pStpSpNr=950605905&pSpracheNr=2
https://campus.tum.de/tumonline/pl/ui/$ctx/wbLv.wbShowLVDetail?pStpSpNr=950605417&pSpracheNr=2&pMUISuche=FALSE
https://campus.tum.de/tumonline/pl/ui/$ctx/wbLv.wbShowLVDetail?pStpSpNr=950605417&pSpracheNr=2&pMUISuche=FALSE
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